JANUARY

2010: Predicting Wellington fifteen years in the future
A focus on Shopping
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With the tradition of the January Sales it seems appropriate that
the January edition of the TTW newsletter should include a
comparison of the SHOPPING section of the “Towards a
Resilient Wellington” Report.

The imaginary 2025 shopping world of Wellington focuses on
buying locally and for goods to last, it mentions a
disappearance of the plastic bag, which has more or less
happened with the introduction of the charge in 2015.
Unfortunately, much of our fruit and veg is packaged in
supermarkets, the reason given it increases shelf life (arguable)
and protects fruit and veg from damage, supposedly reducing
food waste (although often you are forced into buying more that
you might want). Wellington lost its independent green grocers
a year or two ago and we no longer have a regular veg stall at
the local market which has forced people to buy from
supermarkets. Perhaps the wonderful idea in the report of
surplus veg being brought to a “Community Bartering Centre”
might be something that could be developed?

The UK is still falling woefully short of producing anywhere near
the food it needs. The fact of food coming long distance is still
continuing with perhaps lorries being powered by electric rather
than fossil fuel in the future. Eating more local food with the
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reduction in food miles that would mean and a change to the
heavy reliance on fossil fuels for agriculture needs to be
urgently addressed if we are to reach net zero.

Since 2010 there has been a backlash against fast fashion and
a real rise in recycling and selling unwanted clothes. Social
media and websites such as Vinted (begun 2008) and Etsy
(2006) have made this much more possible than anyone could
imagine in 2010 when only about a quarter of us in the UK used
smart phones and the main selling platform was eBay; wearing
second hand clothes has certainly become fashionable.

The report talks about how mending and repairing have
become vital skills and it is certainly more popular now with the
growth of Repair Cafes around the country, these were
originally a Dutch idea and started in 2009, we now have a
regular bi-monthly Repair café in Wellington.

Unfortunately, much of the progress hoped for back in 2010 with
goods being built to last and much more local produce and local
manufacturing has not come about. Our shopping world is still
very much a global one based on fossil fuel.
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